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INTRODUCTION

We are pleased to
present to you the first
annual Golden Omega
Sustainability Report

Visit our website www.goldenomega.cl 03
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ABOUT THIS REPORT'

We are convinced that sustainability must be at
the center of any company and allows it to fulfill
its purpose in the long term.

The creation of sustainable value is a virtuous circle that allows us to
generate the integral contribution that society and the environment
demand.

Through this Report we invite you to follow the path of sustainability
that we have begun in recent years and to learn about our performance
in environmental, social and governance matters during 2021 and our
commitment for the near future.

This report has been prepared in accordance with the Essential option
of the Global Reporting Initiative (GRI) standards, contemplating the
productive activities of the company in Arica, Chile, and the
administrative and commercial activities worldwide.

This report has not been externally verified.

If you have any questions about this report, we invite you
to write to us at:
sustainability@goldenomega.cl

'GRI102-1,102-11, 102-32, 102-45, 102-50, 102-52, 102-53,
102-54, 102-56.



Jorge Brahm
Managing Director

CHAPTER 1
Letter from our

Managing Director?

The world is experiencing a turning point. In a context of environmental
challenges, society requires concrete actions from the business world
that contribute towards sustainable development. The Omega-3 industry
is no stranger to this, which is why it incorporated sustainability into its

fundamental pillars.

We are convinced that this first report will set the
roadmap that will guide the strategy, actions and
communications towards our stakeholders for the
coming years. We are proud to take this new step, 10
years after having manufactured our first batch of
product.

We have traveled this path by integrating several principles into our
value proposition that are present today in the sustainability strategy
shown in these pages. From the beginning we have believed in the
importance of safeguarding the purity and biodiversity of the waters of
the South Pacific, the origin of our products, by responsibly sourcing
raw fish oil. We were pioneers in obtaining the ORIVO certification to
validate the origin of our raw material. We believe in the relevance of
ensuring superior quality in our products. We have forged a close bond
with our staff, based on solid values and unrestricted adherence to
current regulations.

We are convinced of how beneficial it is to communicate our commitment
with those we interact with, since it will drive us to demand ever higher
goals of ourselves and be accountable for it. We want to live up to what
society demands of us. For this, it will be a key challenge to continue
impregnating a culture of sustainability in our organization.

In a year still marked by the COVID-19 pandemic and logistical difficulties,
we have managed to maintain the continuity of our operations and
sustained growth in sales within a very competitive industry. Without a
doubt, we would not have been able to achieve this result without the
exceptional commitment of our team whom | want to publicly thank.
Finally, we look to the future with optimism. Even though we have
important challenges ahead, we are confident that we are on the right
path to continue contributing to people’s health with the best of our
Omega-3. | invite you to read our first sustainability report.

P‘EN’%& \%m\rm_ |

Jorge Brahm

Managing Director

2GRI 102-14
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CHAPTER 2
OUR COMPANY

We contribute
to people’s
health

Visit our website www.goldenomega.cl
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Our values

At Golden Omega, we work tirelessly for our purpose of contributing
to people’s health, leading the global Omega-3 market in quality
and innovative solutions.

We have brought a new breath to the Omega-3 field based on
unique strategic advantages, superior quality level and a strong
service orientation.

The key to our development has been the state-of-the-art facility
strategically located near the source of raw material. Golden
Omega’s strong orientation towards research and development
and the innovative patented processes allow us to be one step
ahead in quality and purity in all our Omega-3 concentrates.

Visit our website www.goldenomega.cl

INNOVATION

Daring is in our
identity

OUR PURPOSE

We contribute to
the health of
people,

leading the world market for
Omega-3 in quality and

\_/‘ innovative solutions.

TRUST TEAM

Rationale for our Together we move
actions forward

r\
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Company and business context?

Data as of December 31, 2021

Responsible sourcing of fish oil State-of-the-art production

from the South Pacific.

facilities

& 5 Processes Patented worldwide

Certified by:
I’;-?-’Jgf@ﬁ Bolivia
Certified Quality Assurance
Program.
_=OLAS
-ZERO- e%
. PLASTACO 7Y
Argentina CUDENDS 1 PLAAS EATCR Green-e

Care for the environment and
contribution to the community of Arica.

6,143 66

South
Pacific Ocean

TONS. OF PRODUCT* CONTRACTORS
89* 142
OF EFFICIENCY IN THE WORKERS

USE OF CRUDE FISH OIL

*Omega-3 concentrates + by-products.

3GRI1102-2,102-3,102-4, 102-6, 102-7,102-9, 102-10

Visit our website www.goldenomega.cl

Omega-3

concentrates

v

Products with unique
characteristics of purity and
quality:

&J The best sensory profile.
&J Extremely clear appereance.

@ Extremely low levels of cholesterol,
oxidation, heavy metals and
pollutants.

By-products

Fatty acids for animal
feed and industrial

applications.
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Golden Omega USA and
Distributors

We have a Commercial Office in USA and

work with Distributors in main markets
worldwide

/\/ ANNUAL SALES OVER

27 uss4 0 Millions

Visit our website www.goldenomega.cl

Manufacturers

@ We advise manufacturers to achieve the best
results in their processes.

@ We develop alliances with the best manufacturers

to offer a variety of innovative solutions in product
formats.

ooooooooooooooooooooooooooooooooooooooooooooooooo

MANUFACTURERS
+ WORLDWIDE

ooooooooooooooooooooooooooooooooooooooooooooooooo

= o
O gojellye
Soft

Liquid Q
. gels
formulations

TN =
— G o gogmmy’
- ()

Omega-3 -

gOUOb® o/ \o ? Gummies
oo o/ \D gobare

oo,

[

[ ]

Compressed
tablets
Meal
Hard Powders
replacement
capsules for beverage

. bars
applications

A\

Nutraceutical brands

+ BRANDS IN
37 COUNTRIES

goldenomegae

EXPERIENCE THE DIFFERENCE

52 brands use our logo on their
packaging as a symbol of quality.

ORIVO

13 brands use the ORIVO
certification of origin.

10
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Innovation

APPLIED TECHNOLOGY

Our proposal is based on the development and implementation of
effective technological innovations in the world of Omega-3 fatty
acids. In order to carry out this strategic vision, we have a team of
scientists and engineers with exclusive dedication to Research and
Development using state-of-the-art Laboratory and Pilot Plant.

Our production technologies represent a new generation of
Omega-3 purification and concentration processes, embodied in
five international patents and in the development of high-value
industrial knowledge.

PILOT PLANT

Each step of the production process is replicated on a pilot scale to
enable continuous process improvement, staff training, and
efficient delivery of new products. This resource allows for the
potential development of new technologies that will allow us to
offer solutions and new offerings to the Omega-3 market.

Visit our website www.goldenomega.cl
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Visit our website www.goldenomega.cl

Our product*
Quality and purity
VOU can see

Golden Omega offers a wide variety of superior quality Omega-3
concentrates, with EPA+DHA combinations from 500mg/g to
750mg/g, in the form of Ethyl Esters (EE) and Triglycerides (TG), the
latter being standard TG (TG>60%) or premium (TG>90%). The usual
format for these Omega-3 concentrates is 190 kilo drums.

Our technology allows us to take the purity and quality of Omega-3

concentrates to the next level, offering an extremely transparent
product.

“GRI1102-2 13
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Delivery Solutions

The purity and quality of our Omega-3 concentrates allow them to
be used in various applications, beyond traditional soft gels and
liquid formulations. We have developed alliances with the best
manufacturers in the world, in order to offer innovative forms of
consumption: Omega-3 in compressible powders for tablets, micro-
encapsulated powders for application in meal replacement bars,
gummies, chewable tablets, two-piece capsules, instant drinks,
among others.

CUSTOM MADE PRODUCTS

In addition to our regular products, we offer customized products,
with specific EPA/DHA profiles. Our motivation is to work closely
with our customers in the development of their Omega-3 products.
The entire Golden Omega team is committed to a strong service
orientation. We want to make our customers feel like they have a
partner in Golden Omega.

Visit our website www.goldenomega.cl
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capsules for beverage

applications
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Quality Assurance

Guaranteed safety and distinguishable purity are the foundation
of every Omega-3 concentrate manufactured by Golden Omega.
To consistently guarantee the quality of our products, we rely on
standards such as the following:

@ SERNAPESCA Quality Assurance Program, based on the
Chilean regulation on Food Safety and the Res 5125/2016
Certification Manual.

@ HACCP system, in accordance with the HACCP regulations
for seafood 21 CFR 123 of the US Food and Drug
Administration and the Guide to Controls and Hazards of
Fish and Fishery Products.

@ At Golden Omega all manufacturing follows the cGMP
principles outlined in the WHO/FAO Codex Alimentarius, US
FDA Food Supplements and Human Food Good
Manufacturing Practices regulations, 21 CFR 111 and 21 CFR
17, respectively, which have been satisfactorily inspected by
the US FDA in February 2019.

Visit our website www.goldenomega.cl
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CERTIFICATIONS

To consistently guarantee the
quality of our products and
processes, we undergo external
verification.

In 2020, Golden Omega’s production facilities located in Arica, Chile,
were added to the NSF International registry of Good Manufacturing
Practices (GMP) for dietary supplements. NSF International’s GMP
registration certifies that production facilities have the proper
methods, equipment, facilities, and controls to produce dietary
supplement products.

Visit our website www.goldenomega.cl

NSF GMPs were developed in accordance with the US Food and
Drug Administration (FDA) regulation 21 CFR part 111 on the
manufacture, packaging and distribution of dietary supplements.
Using the GMP guidelines helps companies develop and maintain
proper controls in their manufacturing process so that products
are produced and labeled consistently and meet quality standards.

NSF

16
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CHAPTER 3
SUSTAINABILITY AT
GOLDEN OMEGA

Committed
to a healthy
environment

Visit our website www.goldenomega.cl
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Visit our website www.goldenomega.cl

At Golden Omega we create, discover and
invent, faithfully believing that the value
of good relations with our stakeholders
commits us to joint progress in all

matters related to greater sustainable
development today and in the future.

We contribute to society by creating value that benefits our
shareholders, customers, workers, suppliers and the community of
Arica in a sustainable way, aspiring to be a source of pride for each
one of them.

It is this vision that drives us to develop a sustainability strategy
that takes the advances and lessons learned during the Company'’s
history, and directs us to a future where all our technological
development and innovation generate substantial improvements
in the quality of life of people and communities, as well as greater
value in business and the protection of our ecosystems.

In this chapter, we will delve into our sustainability strategy and the
organizational and structural advances that will allow us to make
it a reality.

18
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Our principles

@ Caring for the environment through efficient and safe
operation of our facilities, carrying out the necessary actions
to prevent the environmental impacts of our activity and
promoting respect for the environment in our stakeholders.

@ Use in our production processes fish oil obtained from
suppliers certified as sustainable in their catch and production
activities.

7
@ Ensure the safety and occupational health of both our workers
and our contractors.

7

@ Generate the conditions for the development of our workers
and contractors, promoting work environments based on
respect, honesty, professional quality, training and teamwork.

@ Build permanent and mutually collaborative relationships
with the Arica community, promoting dialogue and
supporting its development.

Visit our website www.goldenomega.cl

Maintain transparent and frequent communication with
different interest groups.

Comply with ethical principles and conduct, personal
integrity and strict adherence to current regulations.

Establish a continuous improvement process to ensure
compliance with these commitments.

Disseminate, train and involve our stakeholders in fulfilling
these commitments.

19
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our Commitment and the This report is not the beginning of our commitment to sustainability, but one more milestone on our
way. During these 13 years of history, we have carried out specific initiatives that have allowed us to
road traveled

continuously improve our standards.

(0\“61150/;4,'

n%?‘ﬂst (Q

(¥

ORIVO

ORIVO certification on
the origin and species of
the raw material.

" Ialsnoa‘s'*‘\

NV

- Responsible procurement certifications MarinTrust and FOS.
- Initiatives to increase efficiency in the use of hazardous inputs
and reduce waste.

OLAS

-LERO -
PLAST.GO renovable
% R CUIDEMOS LAS PLAYASDEARICA o
- Start of the "Olas Zero Plastico" campaign to promote
the care of the Ariquean sea.
-100% renewable electricity supply contract.

o>

- Implementation of a minimum salary higher than the legal one for our workers.

- Implementation of projects to improve efficiency in water consumption.

- Implementation of improvements to the wastewater treatment plant (2019 - 2020)
- Satisfactory inspection by the US FDA regarding compliance with the regulations on

Good Manufacturing Practices (cGMP) for food supplements (21 CFR 111) and human
food (21 CFRT117).

[/

™

. N Green-e
’ AR\
- NSF Certification on Good Manufacturing Practices (cGMP)
for food supplements (21 CFR 111) and human food (21 CFR
7).
- Start of ACHS consultancy for the development of a renewable electricity.
culture of safety for personnel at work. - Implementation of a new energy solution in boilers to optimize fuel

- Green-e certification for the supply of 100% non-conventional

consumption and reduce emissions.

Visit our website www.goldenomega.cl
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SUSTAINABILITY COMMITTEE

During 2021, a Sustainability Committee was created, in order to
establish the guidelines for the implementation, monitoring and
continuous improvement of the sustainability strategy and
initiatives. This is made up of 6 company executives.

INTEREST GROUPS °

The Sustainability Committee identified the priority stakeholders
for our sustainability strategy based on knowledge of the business
and level of relationship achieved during almost 10 years of
operation.

>GRI102-40,102-42

Visit our website www.goldenomega.cl

000 (li .

<p Clients:
e Distributors
* Manufacturers
* Brands

@ Certifiers @ Regulators Trade Associations

= -
= Organizations with Activities in the Nearby EnvironmentJ % Community of Arica J

% Employees &L: Suppliers
o5

ENVIRONMENT

22
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Material issues®

The Sustainability Committee carried out a Materiality Assessment, in order to
identify those issues that are relevant to the different stakeholders. The process
considered the following sources of information.

437 PARTICIPANTS
118 employees
152 clients

106 suppliers
21 authorities and opinion leaders
40 members of the Arica community

G J

Visit our website www.goldenomega.cl

PERCEPTIONS OF STAKEHOLDERS

During 2021, the Company carried out a study in order to know the perception of
employees, customers, suppliers, authorities and the community about the
performance of Golden Omega in environmental, social and governance issues.
For this, the methodology of the Stakeholders Sustainable Index (SSIndex) was
applied, an indicator created by academics from prestigious universities in the
United States, and which allows identifying and managing sources of risk and
sustainability through a 360-degree analysis of the interest groups consulted.

The result of the SSIndex 2021 in Golden Omega was 70%. This means that the
employees, clients, suppliers and communities (neighbors and authorities)
measured with that average score the work that Golden Omega does with
environmental, social and governance (ESG) variables that impact the future value
of the company and the commitment of its stakeholders.

Likewise, Golden Omega was certified during the year 2021, in its management
of collaborators, clients and suppliers, groups in which an average score of 78%,
88% and 80%, respectively, was obtained.

Also, this initiative made it possible to define an integrated strategy and set
management focuses by interest group, which will be developed within the
Company's sustainability strategy.

During 2022, a new measurement will be carried out, as part of a process of
continuous improvement in those issues considered material.

CLIENTS SUPPLIERS
2021 2021

EMPLOYEES
2021

TR O DS, BN TS A BT S

®GRI102-21,102-43, 102-44, 102-46, 102-47
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Based on the above information, the Committee identified 19 material issues that were prioritized

according to their impact and feasibility of treatment, which are summarized in the following matrix:

19 material\
issues

Labor
recognition

Direct
economic
impact

Work-life
balance

Environmental
compliance

Contributions
to the community

Indirect
economic
impact

Diversity and
inclusion

Visit our website www.goldenomega.cl

Health and
safety at
work

Responsible
Sourcing

Water footprint

Selection of
suppliers

Carbon
footprint

Communication
with stakeholders

Supplier
development

Job
stability

Talent
Development

Prevention of
unethical
behavior and
corruption

Worker
benefits

24
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Sustainability strategy

Considering the material issues
identified above, the Sustainability
Committee developed a corporate
sustainability strategy for the 2022-
2025 period, based on four pillars
around our commitment:

Visit our website www.goldenomega.cl

=

Environmental
care

5

Promote ethics in
business

00
N

Comprehensive
development
of our team

Add value to
the comnunity

26



Sustainability
» Report 2021

Prioritized lines of action

This strategy is aligned with 6 sustainable development goals (SDGs) of the United Nations and will allow Golden Omega
to address the different material issues, prioritizing them according to their feasibility and impact, as shown below:

Culture of Materiality: Culture of sustainability
sustainability )
- |™ Goals |é§ Initiatives
Short term 100% of staff trained on ESG Training for staff and contractors
2022-2023 aspects
g
e approval I sgstcainability SSIndex annual evaluation
courses of the Training Portal
Environmental Materiality: Water footprint
= care

AFFORDABLE AND RESPONSIBLE CLIMATE

CLEAN ENERGY 12 CONSUMPTION 1 ACTION

AND PRODUCTION

Visit our website www.goldenomega.cl

-

-
Short term
2022-2023

|- Goals

100% availability of public
information on effluents

l\/{b Initiatives

Monthly publication of effluent
analysis

27
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% Environmental

= care

AFFORDABLE AND 1 RESPONSIBLE
CLEAN ENERGY CONSUMPTION
AND PRODUCTION
A /

©: § CO

/)N

Visit our website www.goldenomega.cl

13 fooi

Materiality: Water footprint

3 |- Goals

Medium Term

75% reduction in drinking water
2022-2025

consumption

Materiality: Carbon footprint

3 |- Goals
Short term 10% reduction in intensity* of fuel
2022-2023 S
energy consumption
30% reduction in the intensity of
Greenhouse Gas (GHG) generation
M Goals
—
Medium Term 15% additional reduction in GHG
2022-2025 generation intensity

Carbon footprint measurement
(Scope 3)

* Unitary value (divided by the sum of tons of product and by-product)
** Compared to year 2020

|é§ Initiatives

Development of projects to reduce
consumption

|é§ Initiatives

New energy solution in boilers (already
implemented)

|é§ Initiatives

Development of projects
and consultancies

Implement Energy
Management System

28
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Environmental
I== care

AFFORDABLE AND
CLEAN ENERGY

12 RESPONSIBLE 13 CLIMATE
CONSUMPTION ACTION

AND PRODUCTION

CO | &

Materiality: Waste management

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

- M Goals
Short term Value recovery of 15% of total non-
2022-2023
hazardous waste*
20% increase in waste sent to
recycling*
|
3 Goals
Medium Term Value recovery of 50% of total
2022-2025

non - hazardous waste*

lﬁB Initiatives

Extension of the recycling program

Recovery of organic waste

|£§ Initiatives

Development of value recovery
projects

0RO Comprehensive
P8 development of
our team

DECENT WORK AND
ECONOMIC GROWTH

i

Visit our website www.goldenomega.cl

Materiality: Health and safety

— |- Goals

Short term

Improvement in safety culture
2022-2023

diagnosis

* Compared to year 2021

ﬁb Initiatives

Expansion of the improvement program
for the organizational safety culture

Mental health program extension

Extension of COVID prevention measures

Extension of best practices to
contractors

29



Sustainability
» Report 2021

On0 Comprehensive
P development of

our team

DECENT WORK AND
ECONOMIC GROWTH

o

Visit our website www.goldenomega.cl

—

Short term
2022-2023

Medium Term
2022-2025

—

Short term
2022-2023

Medium Term
2022-2025

Materiality: Talent development

|- Goals

70% approval in Training Portal
courses

M Goals

80% in evaluation of training and
talent development in SSIndex

Materiality: New ways of working

M Goals

Updating of people management
practices in accordance with the
new ways of working

M Goals

80% on SSIndex work-life balance
assessment

|é§ Initiatives

Training program aligned between the
different areas

lég Initiatives

Talent development program

|é§ Initiatives

Team building activities
Wellness activities

Communication plan

ﬁb Initiatives

Training aimed at work-life balance

30
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On0 Comprehensive
P8 development of
our team

DECENT WORK AND
ECONOMIC GROWTH

o

Materiality: Contractors

—

Short term
2022-2023

Medium Term
2022-2025

M Goals

75% in evaluation of the selection
process and contracting services in
SSIndex

M Goals

Most recurring contractors enrolled in
the development program

lﬁE Initiatives

Strengthen selection criteria and
communication of results

ﬁb Initiatives

Contractor development program in
ESG aspects

Add value to the
ﬁ T community

QUALITY 1 LIFE
EDUCATION BELOW WATER

]

Visit our website www.goldenomega.cl

Materiality: Contribution to the community

—

Short term
2022-2023

Medium Term
2022-2025

M Goals

Contribute to education in matters of
nutrition and sustainability of the
marine environment

Increase level of relationship with the
community

léE Initiatives

Waves Zero Plastic Program

Joint work with educational
institutions

Design initiatives of social value aligned
with the business

léE Initiatives

Community study
Dialog instances

Implement initiatives of social value
aligned with the business

31
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Add value to the
ﬁ ? community

QUALITY LIFE
EDUCATION 14 BELOW WATER

|

Materiality: Communication

—

Short term
2022-2023

M Goals

High knowledge about ESG aspects in
Golden Omega

|é§ Initiatives

Communication plan addressed to the
stakeholders

Facility visits program

Promote ethics in
business

Visit our website www.goldenomega.cl

Materiality: Ethics

—

Short term
2022-2023

Goals

90% of workers and 50% of contractors
trained in matters of business ethics

QE Initiatives

Extend Crime Prevention and
Anticorruption Model to Contractors

Training on Free Competition and
Human Rights

32
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CHAPTER 4
ENVIRONMENTAL CARE

Purity is in all
our operations

Visit our website www.goldenomega.cl
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Visit our website www.goldenomega.cl

For Golden Omega, purity is
paramount. Therefore, our
operations are respectful of the
environment and the ocean. This
Includes actions that go beyond
what is required by regulation, as
well as active cooperation with
national organizations and
authorities.

34



Sustainability
» Report 2021

ﬁ\\\GRE D/EA/,
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" 76715:\:0&3’;b

>

Responsible sourcing

We have complete traceability of our raw material (fish oil). Each of
our suppliers is certified by MarinTrust and Friend of the Seas
programs as responsible in their catch and production activities.
Golden Omega is part of the chain of custody for both certifications.

Additionally, Golden Omega participates in the Dolphin Safe
program, aimed at protecting these mammals.

Visit our website www.goldenomega.cl

e




golden

'I CONTINUOUS SAMPLING
[ ] . . .
Continuous monitoring of
raw material at key points
along the production line.

S

¢
ORIVO

2. Laboratory testing and
authenticity
verification of the raw
material.

(i

© orIvo
\—/

3 Granting of certification
® for the supply of pure raw
material.

ORIVO certification

Consumers are increasingly demanding complete transparency
about the sources of Omega-3 products. Golden Omega’s unique
and strategic location in the South Pacific Ocean allows us to offer
a guaranteed, tested and certified source of origin for all our
Omega-3 concentrates.

The result of twenty years of research, the technology developed
by the Norwegian company ORIVO makes it possible to verify the
authenticity of a marine ingredient with respect to its species and
geographical origin. This is done through a laboratory test based
on Nuclear Magnetic Resonance that compares the chemical
structure of the analyzed products with a unique database in the
world of reference chemical samples and structures.

Based on a chain of custody concept, ORIVO offers brands the
possibility of joining the certification program and using the logo
on their product packaging. In this way, brands can offer their
consumers a source of guaranteed, tested and certified raw
material.



Respect and
care for our
ocean
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Water footprint’

WATER EXTRACTION AND CONSUMPTION

At Golden Omega, most of the water consumed by the operation is used
in cooling processes. For this we use only seawater.

In 2021, 3.1% of the total water consumption in our facilities came from
the drinking water network, which in turn is supplied entirely from
groundwater. However, sometimes we supply ourselves with drinking
water from cistern trucks, in circumstances of scarcity. According to the
World Resources Institute, Arica is a declared zone with very high hydric
stress. Although the risk of depletion of the resource is still declared at a
medium/low level, its availability is scarce downstream in the basins of
the region.

In 2019 significant efforts were made to reduce the consumption of
drinking water. This included the optimization of parameters for water
quality and investments to achieve more efficient water recirculation
within the production process. The total and unitary consumption of
drinking water in 2021 were 22% and 50% lower than in 2018, respectively.
During the next few years, we hope to develop new projects in this
direction, with the goal of reducing the total consumption of drinking
water by 2025 by 75% compared to what was reported in 2021.

”GRI 303-2, 303-3, 303-4, 303-5

Visit our website www.goldenomega.cl

Less total consumption

0/ of drinking water in 2021

compared to 2018

22

Less unitary consumption

- 0/ of drinking water in 2021
o compared to 2018

Our goal:

|-
= o Less total drinking water
/o consumption by 2025
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DETAIL OF WATER EXTRACTION
AND CONSUMPTION

TOTAL WATER EXTRACTION

Megaliters /
Megaliters Ton. of product*

3500 0.90
0.85

3,000
0.80

2,500
0.75

2,000
0.70
1,500 065
1,000 060
500 0.55
0 0.50

2018 2019 2020 2021

® Total @ Seawater  Third party water @ Unitary extraction

* Omega-3 concentrates + by-products

Visit our website www.goldenomega.cl

TOTAL DRINKING WATER CONSUMPTION

Megaliters

160
140
120
100
80
60
40

20

139

2018 2019 2020

® Total @ Local water network @ Cistern trucks

* Omega-3 concentrates + by-products

Megaliters /
Ton. of product*

0.040
0.040
0.030
0.030
0.020
0.020
0.010

0.010

0.000

2021

® Unitary consumption
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Oils and fats

Golden
Omega

7.8

Limit standard DS°90

150

mg/I

*Average values year 2021

EFFLUENTS

Since its start, Golden Omega has had a first-class liquid industrial waste
treatment plant, with our effluents having contaminant levels orders of
magnitude below what is allowed by current regulations®. Even so, during
the last few years we have proactively invested in increasing its capacity,
ensuring that we achieve the minimum emission of pollutants that is
technically possible.

Pollutant levels are measured and analyzed monthly by a Technical Entity
for Environmental Control authorized by the Superintendence of the
Environment of the Government of Chile. Given the relevance of this
issue, starting in 2022 the results of said analysis will be published
monthly on the company’s website, for consultation by the community.

Visit our website www.goldenomega.cl

Total Suspended Solids

Golden
Omega

-— e
54.1

Limit standard DS°90

300

myg/I

Golden Omega discharges its effluents outside the Coastal Protection Zone,
through an outfall more than 300 meters from the coast. Since the start-up
of our operations in 2011, we have permanently executed an “Environmental
Surveillance Program”. This consists of periodic monitoring of the discharge
zone for wastewater -which is outside the Coastal Protection Zone- and its
area of influence, which is carried out by the Fisheries Research Institute in
order to determine if our operation generates any environmental impact.
During 2020 we decided to extend the same study to the Coastal Protection
Zone. To date, said Institute has concluded that the behavior of the body of
water has been normal, with the variation typical of the effects of nature.

Improvements to oil
separating equipment at the
Wastewater Plant 2019-2020

A better separation of the oil reduces
the amount of effluents and allows its
recovery.

O=0)

+4 APl Equipment (+450% capacity)

=

+4 Oil Skimmer Equipment

8 The rule that governs the
discharge of effluents from Golden
Omega corresponds to Supreme
Decree No. 90 (Table 5) of the
Ministry General Secretariat of the
Presidency of Chile (DS 90) and the
Exempt Resolution of the
Superintendency of the Environment
DFZ/RPM No. 893, documents in
which the maximum limits allowed
for the parameters, pollutants and
flows associated with their
discharge are established.
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DETAIL OF ANALYSIS RESULTS

OILS AND FATS*

mg/I
160

150.00

140
120
100

80

60

40 26.96

20 11.17

8.00

7.83

2018 2019

@® Limit DS°90 Golden Omega

*Average values per year

Visit our website www.goldenomega.cl

2020

2021

TOTAL SUSPENDED SOLIDS*

mg/l

320 300.00

280
240
200
160
120

80 54.08

32.75
25.25
40 19.00

0

2018 2019 2020 2021

® Limit DS°90 Golden Omega
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Carbon footprint’

Our production plant requires the consumption of electrical energy
throughout the process and the use of non-renewable fuels, the latter mainly
in the boiler system for steam generation.

ENERGY CONSUMPTION*

Gigajoules /
Gigajoules Ton. of product**
200,000 80
176,571
180,000 174,044 70
157,577
160,000 150,236
60
140,000
50
120,000
100,000 40
133,605
80,000 118,447 129,317 .
112,609
60,000
20
40,000
10
20,000
0 0

2018 2019 2020 2021

® otal ® Fuel © ElectricEnergy @ Intensity

°GRI 302-1, 302-3, 302-4, 305-1, 305-2, 305-4, 305-5, 305-7.

(GHG) generation intensity between the

o We decreased our Greenhouse Gases

3%

| ]
years 2018 and 2021

GHG GENERATION*

Ton CO:z eq./

Ton. CO, eq. Ton. of product**

12,000 10,727 3.0

10,000

8,000 2.0
6,000
4,000 1.0
2,000

0 0

2018 2019 2020 2021

® Total © Boilers @ Generators @ Forklifts and vehicles @ Intensity

*Only considers direct energy consumption and emissions (Scope 1), since there are no indirect consumption

or emissions from energy generation (Scope 2).
** Omega-3 concentrates + by-products.

Visit our website www.goldenomega.cl
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By 2022 we expect to reduce
the intensity of CO, emission
generation by 30%

REDUCTION OF FUEL CONSUMPTION AND GREENHOUSE
GASES (GHG).

During 2021 we contracted the services of Abastible SA for the
design and implementation of an innovative energy solution for
the production of industrial steam, a fundamental element in the
Omega-3 concentration process and whose generation represents
the majority of the Company’s energy consumption. The objective
was to replace the fuel used in 3 steam boilers -from Fuel Oil 6 to
liuefied gas-; incorporate technologies that allow energy to be
recovered from exhausted gases, through economizers; modulate
combustion according to the production requirement; in addition
to reducing fuel consumption, through more efficient burners.

Visit our website www.goldenomega.cl

The foregoing will allow in 2022 to reduce by approximately 10% the
intensity of fuel energy consumption in 2020, (2.69 Gigajoules per
ton of product), optimizing the production process from an
operational and environmental perspective. In addition, it is
expected to reduce the intensity of CO, eq emissions generation by
30% compared to the same year (0.49 tons of CO, eq per ton of
product), by 51% those of NOx, by 99% those of SOx and 93% of
particulate matter.

Also, by 2022 it is expected to implement an Energy Management
System, based on the ISO 50,001 standard, which seeks to trace the
energy and environmental impact of the plant, in order to generate
a portfolio of efficiency projects and measure their impact once
implemented, thus optimizing the management of its energy
resources. This will allow the company to continue contributing to
the reduction of Greenhouse Gases and caring for the environment,
estimating a 10% reduction in the intensity of GHG generation by
2025 compared to 2021.

By 2025 we aspire to measure the carbon footprint generated by
indirect emissions (Scope 3). This will allow us to identify
additional actions that allow us to further reduce our footprint.

Reduction in generation
intensity compared
to 2020

-30+% CO-
-99.s0x
=51+ NOXx

_930 Particulate
70 matter

GOAL FOR 2025

0 '10%

Reduction in the intensity of
GHG generation compared to
2021
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Green-e

100% RENEWABLE AND NON-EMISSION
ELECTRICAL ENERGY

Since 2018,100% of the electrical energy used in the production process
of Golden Omega comes from renewable sources and without carbon
emissions. However, during 2021 we took a step further, by obtaining
the Green-e™ certification, which accredits energy consumption
exclusively from Non-Conventional Renewable Energy (NCRE) sources.
This was possible thanks to the signing of a NCRE supply contract with
the generation company Colbun SA for a period of 6 years.

Green-e™ is the United States’ leading independent program for the
verification and certification of renewable energy and carbon offsets,
with wide recognition in international markets. Golden Omega became
the second company in Chile and the first of its kind to achieve this at
an international level.

This decision of the company is in line with the goal of the State of Chile
to incorporate 70% of NCRE into its energy matrix by 2030 with the aim
of reducing emissions and avoiding the increase in global warming,
which is possible thanks to the wealth of renewable energy resources
in the country.

NEoldenoress sl
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Waste'®

We promote the
recovery
of our waste

°GRI 306-1, 306-2, 306-3

Visit our website www.goldenomega.cl

The production of Omega-3 concentrates fundamentally requires
crude fish oil as raw material and chemical inputs for its
processing.

There is a low loss of oil in our production process: the oil fractions
that are not transformed into Omega-3 concentrates are sold as
by-products for use in industrial applications. Of the total fish oil
consumed in 2021, 89% ended up in some form of product or by-
product.

Each waste is identified, weighed and prepared for dispatch
according to destination, in accordance with current regulations.
Non-hazardous waste is registered in the National Waste
Declaration System (SINADER), while hazardous waste is recorded
in the Hazardous Waste Declaration System (SIDREP).

N e
~ =
«— -

WASTE REUSE

Omega-3 by-products
for industrial uses
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At Golden Omega we promote recycling.

In 2019 we signed an agreement with Reciclos SpA for the installation of
two green recycling points for plastic bottles, paper and cardboard in
our production plant. Over time, this initiative has allowed us to train our
staff and generate a culture of recycling, which has been spreading as
we have added new green points. At the productive level, packaging
material associated with the packaging process is currently being
recycled and it is expected that in 2022 the initiative will be extended to
the Materials Warehouse, with the aim of recycling packaging material
from our supplies, increasing in 2022 the waste sent for recycling in at
least 20%.

Despite the above, 2021 was another year marked by the COVID-19
pandemic. The measures taken to protect the health of the staff
considered a greater use of disposable containers in the staff cafeteria.
It is expected to strongly reduce the use of these materials from 2022,
by introducing reusable systems that guarantee disinfection. Additionally,
all the organic material generated in the casino will be sent to a
composting plant.

We also promote the recovery of our waste. That is why in recent years
progress has been made in obtaining the necessary sanitary permits to
export a greater quantity of by-products, opening new markets. This
allowed towards the end of 2021 to export glycerin, after an additional
purification and dehumidification process. During 2022 we hope to
maintain the sale of this by-product, which until recently was waste sent
to landfill.
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Waste management diagram
VALUE CHAIN

Upstream Own activities Downstream

g 3 @
Products

Raw materials
E and containers

and supplies Q
Hazardous e

Distribution,
sale and
consumption

Security

goldenomega® — 5

EXPERIENCE THE DIFFERENCE

A\ 4

Deposit

n

3

1. Fish oil, ethanol, sulfuric acid, sodium ethoxide, bleaching earth, 4. Reprocessed ethanol.

caustic soda, glycerin, enzymes.
5. Fatty acids suitable for sale or reprocessing, fatty acids not
2. Omega-3 concentrates (in drums), fatty acids. suitable for sale or reprocessing, exhausted bleaching earth,
glycerin not suitable for sale or reprocessing, industrial waste.
3. Ethanol not suitable for sale or reprocessing, mixtures or emulsions

of water and hydrocarbons, filters with fish oils, containers that have 6. Reprocessed fatty acids.
contained hazardous substances, unidentified residual chemical
substances. 7. Industrial garbage.

Visit our website www.goldenomega.cl

N
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\ ) o

8. Plastic bottles, beverage cans and paper.
9. Paper and cardboard.
10. Exhausted bleaching earth, fatty acids not suitable for

sale or reprocessing, glycerin not suitable for sale or
reprocessing.

47



Sustainability
» Report 2021

The increased recovery of oils and fats at the wastewater plant since the end of
2019 has generated an increase in waste sent to landfill. During 2022, a value
recovery project associated with these oils is expected to be finalized, which
together with other ongoing developments will allow us by 2025 to recover at
least 50% of our non-hazardous waste eliminated during 2021.

WASTE GENERATED
Ton. Eliminated/
Tons Ton. Product*
3,000 2,875 0.35
2,500 0.30
0.25
2,000
0.20
1,500
0.15
1,000
0.10
500 0.05
O -

2018 2019 2020 2021

@® Total ¢ Noteliminated @ Eliminated @ Eliminated Unitary

* Omega-3 concentrates + by-products

** Estimated tonnage according to volume of cargo transported

Visit our website www.goldenomega.cl

NON-HAZARDOUS WASTE DISPOSED

Increase due to greater recovery of
Tons oils and fats in the wastewater plant.

2,000

1,500

1,000

500

2018 2019 2020 2021

@ Exhausted bleaching earth @ CGlycerin not suitable for sale or reprocessing

() Fatty acids not suitable for sale or reprocessing. ¢ Industrial waste** @ Total
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Compliance

During 2021, the Company has

not identified any regulatory non-
compliance in environmental matters,
nor has it received any observations
from the supervisory bodies.
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